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The vaccine is dangerous to health 

COVID-19 is a hoax 

The vaccine has not yet been proved effective 

The COVID-19 spreads easier indoors 

ACCESS AND TRUST IN A MULTI-LAYERED
INFODEMIC FOR MIGRANT WORKERS IN LEBANON 

SPILLING THE BEANS

COMMUNITY INFORMATION LANDSCAPE REVIEW 

SOURCES OF INFORMATION

Percentages of respondents from the migrant worker
community who trust different sources for
information on COVID-19 

 TRUST IN INFORMATION SOURCES

FACTORS INFLUENCING TRUST IN SOURCES OF INFORMATION 

PERCENTAGE OF SURVEY,
FGD, AND KII PARTICIPANTS
(141) ACCORDING TO SEX Percentage of respondents from the migrant

worker community who use different sources for
COVID-19 information 

PERCENTAGE OF RESPONDENTS FROM THE MIGRANT WORKER COMMUNITY
PREFERRED METHODS OF RECEIVING INFORMATION 

 AWARENESS AND
SUSCEPTIBILITY TO
MISINFORMATION 

Percentage of respondents from the
migrant community that feel
confident in differentiating between
accurate and false information

PERCENTAGE OF RESPONDENTS FROM THE MIGRANT WORKER COMMUNITY
CATEGORIZING STATEMENTS AS TRUE OR RUMOR 
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